
Global CRO Expert & Consultant - 17+ years helping Samsung, 
BBC, Canon, Lloyds, Ricoh and many more to boost conversion 
rates and revenue

Summary

An experienced Senior CRO & Growth Consultant, I've spent
over 20 years helping businesses to get BIG results from their 
websites. I work with companies (and their agencies) to help drive 
strategic growth, additional revenues and greater profitability 
through conversion rate optimization.

Experience

Consultancy
CRO & Growth Consultant // Head of CRO
July 2016 - Present (8 years 2 months)
SO21 3NJ

A senior CRO & Growth Consultant and Head of CRO, I work with businesses 
(and their agencies) to help them dramatically improve their web optimisation 
strategies. 

We all have enough data to see where the buying bottlenecks in a website sit. 
But very few know how to truly interpret the data and then combine it with a 
deep experience in heuristic evaluations, to create a CRO programme based 
on insightful hypotheses.

That's where I come in.

I've performed in-depth audits on over 100 clients and run in excess of 2500 
split tests for companies ranging from Intel and BP to Samsung, Ricoh and 
Lloyds Banking Group.
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Top Skills
Team Management
Client Relations
Conversion Rate



RESULTS:
To date, I've helped clients gain over $1.1 billion in extra revenues (and 
counting) through CRO. My average client ROI is 2023% and average 
conversion uplift is over 43%. That means every day, my clients are making an 
extra 43% in leads or sales than before they called me.

I can help you to understand your users, optimise your web site (and other 
sales channels) and ultimately make more money.

AWA digital
Senior CRO Consultant
May 2018 - Present (6 years 4 months)

AWA is an international full-service web optimisation agency, with offices in 
London, York, USA and South Africa. Clients include Canon, Mothercare, 
Dunelm, Interflora, Dune, Thompson & Morgan, Joules, Bettys, Cox & Cox. 
Our team includes optimisation specialists with expertise in usability, analytics 
and split testing, copywriters, designers and programmers. 

I work freelance as one of the lead optimisers for AWA, directly helping clients 
to increase their conversion rates through our proprietary CRO methodology.

During my team with AWA I was also privileged enough to act as the interim 
Head of CRO at Canon Europe and guide them through an evolution in their 
CRO efforts.

Proof Digital - The Full Service CRO Agency
Lead CRO Consultant
August 2009 - May 2016 (6 years 10 months)
Bath, United Kingdom

Proof Digital is a full service digital & CRO agency.

We have a team of highly talented UX experts, planners, creatives and 
marketers - all delivered with our key ethos of Conversion Rate Optimisation 
front of mind.
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We are an experienced, digital agency that delivers strategic consultancy,
planning, UX and digital marketing solutions to clients that are serious about
increasing their web performance.

From apps through to online advertising campaigns for high-profile
government initiatives and global brands; our digital strategies blend innovative
planning with cutting-edge creativity and development that consistently
exceeds our clients' expectations.

Clients that include Ricoh, NHS, Lloyds Banking Group, Samsung, UK
Government, RBS and many others.

Whatever your digital ambitions, we have the skills, experience and knowledge
of the best digital techniques required, to turn them into reality.

See Clearly Interactive
Head of Client Services & Strategy
January 2006 - March 2009 (3 years 3 months)
London, United Kingdom

See Clearly Interactive is a specialist digital marketing agency with clients such
as Alpha Software and Royal Bank of Scotland

Freelance
Freelance CRO Specialist
January 2005 - December 2005 (1 year)
London, United Kingdom

Various contracted positions, including Proximity London working on Eurostar
account

Hopscotch Europe
UK Country Manager
January 2000 - December 2004 (5 years)
London, United Kingdom

Head of UK for a multi-national marketing and PR agency. Spearheaded work
on clients such as Yahoo, Peugeot, L'Oreal, BBC, EMI Records and Virgin.

Guildsoft Ltd
European Marketing Manager
June 1996 - November 1999 (3 years 6 months)
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Overall responsibility for European marketing in a range of B2B and B2C
software titles. Extensive experience in DM, PR, channel sales strategy and
retail promotions. Developed the entire digital strategy (such as they were
back in '98/99!).

Education
University of Plymouth
BA Hons, Business Information Management · (1993 - 1994)

Plymouth College
· (1985 - 1993)
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